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2ND TPM IN ITALY

The EU GREEN TOUR project continues
to make dynamic progress. Following
the successful launch phase and initial
development of the interdisciplinary
green curriculum and digital activities,
partners gathered in L'Aquila, ltaly for

the 2nd Transnational Project Meeting

on February 10-11, 2025. The meeting,
hosted by USR Abruzzo, offered a space
for  deep
collaboration, and a touch of winter
adventure—perfectly aligned with the

reflection, hands-on

sustainability,
and

project’s  focus  on

experiential  learning, creative

expression.

This meeting marked a crucial transition
point in the project: from planning and
curriculum design to piloting, digital
production, and storytelling. Teachers
and students across partner institutions
are now entering the practical phase of
the project, testing the Learning Units
developed  collaboratively in  the

previous months. The piloting process
includes not only educational delivery
but also student-driven content creation,
allowing learners to become true eco-

digital within  their local

contexts.
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One of the highlights of the meeting was

the workshop on media literacy, led by
USR Abruzzo, which offered guidelines
and fechniques on how to write articles,
capture photos, and create video
reports. This was immediately put into
practice during the unique Snowshoe
Hike Journalism Laboratory—an outdoor

activity that turned the snowy landscape
of L'Aquila into a live fieldwork setting.
Participants took notes, photos, and
videos to prepare a collaborative
reportage, which they began composing
the following day in the EU Lab session.
This initiative provided a powerful
example of  how  environmental
awareness and digital creativity can be
integrated into meaningful learning

o, U experiences.

LOGO PRESENTATION
Another important moment in this
meeting was the presentation of the
official EU GREEN TOUR logo by
DIMITRA.  After receiving positive
feedback during the previous meeting,
the logo was formally adopted and
infegrated into the project’s branding
and dissemination materials. As EU
GREEN TOUR moves forward, the focus
remains on empowering students as eco-

digital changemakers—equipping them
with the tools to critically engage with

EU Green
o

EU Green
Tour

environmental challenges, communicate
effectively, and take an active role in
shaping their communities’ future.
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